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  Sponsored by: 

EXPERIENCE THE POWER OF SOCIAL LEARNING AT WORK … 
AT THE SOCIAL LEARNING BOOT CAMP, YOU WILL: 

 Participate in face-to-face, collaborative learning in a state-of-the-art 
learning space 

 Receive an iPad 2 é Experience the power of collaboration 

 Experience LIVE the social learning chapter of The 2020 Workplace:  
How Innovative Companies Attract, Develop, and Keep Tomorrow's 
Employees Today   

 Learn how to overcome barriers to social learning  

 Discover implementation lessons from Cerner, Unisys, Axa Equitable, 
Raytheon, Marsh and more ð and how to apply these insights 

 Understand emerging concepts about personalization and gamification 
of learning 

 Build a business case for launching social learning in your 
organization 

 Participate in a series of gamified pre-work exercises 

 Join our expanding boot camp alumni community 

Get a free iPad 2  
if you are among 

the first 50 to 
register! 

 

 

FUTURE WORKPLACE PRESENTS 

Social Learning Boot Camp 
March 19-20, 2012 

IESE Business School New York Center 
165 West 57th Street   New York, NY 10019 
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FUTURE WORKPLACE PRESENTS 

Social Learning Boot Camp 
WHO SHOULD 
ATTEND? 
VPs, Directors and 
Thought Leaders in: 

 Learning & 
Development 

 Talent Management 

 Leadership 
Development 

 Corporate University 

 Human Resources 

 Communications 

 IT 

GUEST FACULTY 

 BEN BROOKS Vice President, Marsh  

 GLORIA BURKE Director of Knowledge Strategy & Governance, Unisys 

 STEVE DAHLBERG Vice President of Innovation, Future Workplace 

 BRICE JEWELL Sr. Manager, Cerner Corporation 

 JEANNE MEISTER Partner, Future Workplace 

 CONNIE O’BRIEN SVP, Internet Strategy & Development, AXA Equitable  

 A.J. RIPIN Consultant, Future & Emerging Technologies Lab,  
UCF Institute for Simulation and Training 

 ELLIOT ROSENBERG Director of Learning Services, AT&T  

 BECKY SAIL Global Communications & Branding, Raytheon 

 MARIE SANGUINETTI Sr. Manager, Organizational Development & Learning, Jarden 

And more to be announced!  

 

TESTIMONIALS 

òSocial media is going to 
happen ð you can lead, follow 
or get left behind. The Social 
Learning Boot Camp was an 
amazing launch pad into a new 
way of thinking about social 
learning. This event provides 
renewed energy to move 
forward with our initiatives.ó 

òThe Social Learning Boot Camp 
was an eye-opening leap into the 
world of social media and its 
importance in business. I left with 
a good assessment of where we are 
and a good idea of where we need 
to go.ó  

òThe Social Learning Boot Camp 
has exceeded my expectations and 
allowed me to develop a wonderful 
network of executives and 
practitioners with similar issues, 
questions and concerns.ó 

JAKE WOFFORD 
MCAFEE 

ANDY MAUS 
DISCOVER  

MARIE SANGUINETTI 
JARDEN CONSUMER SOLUTIONS 

òThank you so much! I liked 
learning about valuable apps, 
hearing from boot camp alumni 
and other presenters, and 
hearing lessons learned. No 
matter where you are on your 
social learning/ media journey, 
you WILL get something out of 
this event!ó 

òIn this age of virtual connectivity, 
it's still hard to beat face-to-face 
meetings. Great opportunity to see 
the different ways in which social 
media are being integrated into 
the fabric of businesses. The Social 
Learning Boot Camp is engaging 
and prepares attendees to bring 
true value back to their 
organizations.ó 

òI liked the hands-on aspects, 
meeting so many industry partners 
and hearing their experiences on 
the state of learning. The Social 
Learning Boot Camp is a critical 
discovery process for any 
organization wishing to augment 
their current learning programs 
with a social element.ó 

SUSANNE KUBOFCIK 
ITOCHU INTERNATIONAL 

BILL FAVIER 
BRISTOL-MYERS SQUIBB 

CHRIS HOLMES 
BOOZ ALLEN HAMILTON 
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March 18, 2012 – Renaissance New York Hotel 57 – 130 East 57th Street 

4:00-6:00pm Social Learning Jam: Registration,  iPad 2 Distribution and Networking 
Steve Dahlberg, Vice President of Innovation, Future Workplace ; A.J. Ripin, Consultant, Future & 
Emerging Technologies Lab, UCF Institute for Si mulation and Training  

Receive your iPad 2 and begin your social learning journey. Learn the basics of navigating your iPad 2 
for email, photos, icons and key apps you will need during the two-day boot camp and back on-the-job. 

March 19, 2012 - IESE Business School – 165 West 57th Street 

9:00-9:30am Introductions: Social Learning in Action:  
Where Are You on Your Journey to Social Learning 

Ice breaker, introductions and boot camp objectives. 

9:30-10:30am Intro to Social Learning:  
Making the Case for Reinventing Learning in the 2020 Workplace 
Jeanne C Meister, Co-Aut hor, The 2020 Workplace; Partner, Future Workplace  

Learn about the three trends impacting the workplace in 2020 and why learning will need 
to be re-imagined. Discover the 2020 Learning Model and learn 10 principles for 
transforming todayõs learning to what we can expect in 2020. Explore an 8-step model of 
social learning and live examples from The 2020 Workplace: How Innovative Companies 
Attra ct, Develop, and Keep Tomorrowõs Employees Today.  

10:30-10:45am Break 

10:45-12:00pm  Social Productivity Jam 
Steve Dahlberg, Vice President of Innovation, Future Workplace ; A.J. Ripin, Consultant, Future & 
Emerging Technologies Lab, UCF Institute for Si mulation and Training  

Learn a range of social and personal productivity apps on the iPad 2 ñ all carefully identified to assist 
you in developing your social learning strategy and business plan.  

12:00-1:15pm Networking Lunch 

1:15-2:15pm Increase Your Company's Productivity With Social Media   
Gloria Burke, Director of Knowledge Strategy & Governance, Unisys 

Many companies talk about the benefits of adopting web 2.0 tools inside the organization, but the list is 
short for companies that are using them for increased business results. Learn about the launch of Inside 
Unisys, an internal corporate social network that quickly helped the Unisys culture ògo social.ó Discover 
how they exploded the barriers of using social media and encouraged active adoption by senior execs. 

2:15-2:30pm Break 

2:30-4:00pm Team Breakouts & Team Debriefs 

Work in teams, using your iPad 2 to complete key exercises about your social learning implementation.  

4:00-5:00pm Gamification 

Learn how gamification ðapplying game mechanics to non-game activities ð is being applied to 
recruiting, learning, development and more.  

5:00-5:30pm Cocktail Reception 
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March 20, 2012 - IESE Business School, New York 

9:00-9:15 am  Introductions: Social Learning in Action  
Where Are You on Your Journey to Social Learning 

9:15-10:45 am Game-Changing Mobility and Productivity Practices Using Mobile Devices  
Connie O'Brien, SVP, Internet Strat egy & Development, AXA Equitable; Ben Brooks, VP, Marsh;   
Elliot Rosenberg, Director Learning Services, AT&T; Marie Sanguinetti , Sr. Manager, Organizational 
Development & Learning , Jarden Consumer Solutions 

How does accessing an internal social network or using a mobile device increase productivity and drive 
business performance? Learn from AT&T, Axa Equitable, Marsh and Jarden about their implementation 
and how they overcame barriers along the way. Join the dialogue and share lessons and practices that 
lead to achieving business results.  

10:45-11:00 am  Break 

11:00-12:00 pm Millennial Panel:  
Why a Company’s Use of Social Technologies is Key in Recruiting  and Work 
Becky Sail, Global Communications & Branding, Raytheon; and more TBA 

The 2020 Workplace book demonstrates the need to use ònextó practices to integrate social, gaming 
and virtual learning into talent development. Learn how and why Millennials will require companies to 
leverage social tools inside the organization to increase collaboration, communication and innovation. 

12:00-1:00pm  Networking Lunch  

1:00-2:00pm  The Journey of uCern: Developing a Business Case and Measuring Results  
Brice Jewell, Sr. Manager, Cerner   Corporation  

A primary focus on reinventing learning at Cerner is to drive learning closer to work and, in the process, 
to maximize the investment in social technology. Learn from Cerner, an early adopter in social learning, 
how they have navigated their three-year journey. Gain insights from their results, which include 
improvements in productivity, collaboration and speed of innovation.  

2:00-3:30pm Build Your Social Learning Business Plan: Team Break-Out Sessions  

Build your business plan for social learning using the 8-step model for developing a social learning 
strategy. Select one company in your team and develop the strategy addressing key elements such as 
governance, communications, metrics and dealing with barriers in the organization. Completion of the 
8-step model will lead to developing a pilot offering and presenting the parameters of the pilot: who, 
what, why, how, and how long. 

3:30-4:30pm  Group Collaboration Presentations 

4:30-5:30pm Recapping Major Themes … Next Steps 
Jeanne C Meister, Co-Aut hor, The 2020 Workplace; Partner, Future Workplace   

Share your major takeaways from the two-day Social Learning Boot Camp. What will you have to start 
doing and stop doing to make social learning a priority for your organization? What new skills will your 
team need to be successful in developing your business case and obtaining approval?  

5:30pm  Adjourn 
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FUTURE WORKPLACE PRESENTS 

Social Learning Boot Camp 
March 19-20, 2012 

IESE Business School New York Center 
165 West 57th Street   New York, NY 10019 

 

REGISTRATION INFORMA¢Lhb Χ  
PREFERRED PRICING AVAILABLE THROUGH JANUARY 15, 2012! 

FEE: 
 $1999  

2020 Workplace Network Members 
ASTD Members 
Future Workplace Clients 
Government Organizations 

 $2299  
Non-Network Members / General Public 

 
Contact us at info@futureworkplace.com for more 
information about special discounts for teams of two 
or more! 

TO REGISTER: 
 ONLINE 

Register NOW online: 
www.SocialLearningBootCamp.com 
MAIL  

Send this form to Future Workplace: 
1501 Broadway, Suite 800 
New York, NY 10036 
EMAIL  

Scan and email this form to: 
info@futureworkplace.com 
FAX  

Scan and fax this form to: 
917.289.0343 

MEETING HOTEL: 
Renaissance New York Hotel 57 
130 East 57th Street, New York, NY, 10022 
/ŀƭƭ нмнΦтроΦуупм ŀƴŘ ƳŜƴǘƛƻƴ άCǳǘǳǊŜ ²ƻǊƪǇƭŀŎŜ DǊƻǳǇέ ǘƻ ǊŜŎŜƛǾŜ ŘƛǎŎƻǳƴǘ ǊŀǘŜ. 

YES! Please register me for the Social Learning Boot Camp: 
 

Method of Payment/Credit Card Authorization 

 Check enclosed for $_________  
Payable and mail to: Future Workplace 
1501 Broadway Suite 800, New York, NY 10036 

 Charge my  Visa  MasterCard  AmEx 

______________________________________________ 
Card Number  

______________________________________________ 
Expiration Date     CVC Code 

______________________________________________ 
Print CardhƻƭŘŜǊΩǎ bŀƳŜ 

  I cannot attend, but keep me informed of all future boot camps! 

Name 

Title 

Organization/Company 

Business Address 

City/State/Province     Zip/Postal Code 

Phone 

Email 

 
 

  

Be one of the 
first 50 to 

register and 
receive a 

FREE iPad 2! 

 


